Summary of Public Engagement
January 2374 through March 23

Community Ambassador 97 participants

4 Training (CAT) Sessions
Large format public meetings

22  throughout the 13-county 759 attendees
region

Written surveys received from 1,957

the region's residents
Unique users participating in
MindMixer 205

Next Steps

Community Meetings
- Going on now
- Geographically based

- Targeted to underserved
populations

Next Round of
Large Public Meetings
- Fall 2012
- Focus on “Scenarios”

Large Format Public
Meeting
Locations

February/March 2012




Summary of Public Engagement

CommonThemes

Clean Air, Water, Soil & Food 84%
Education 83%
Access to Jobs 79%
Skilled Workforce 77%
Healthy Lifestyles 73%
Coordinating Investments 72%
Reusing, Conserving Resources 71%
Preserving Eco-systems, Open Space 71%
Transportation Options 70%

Retain Unique Characteristic 65%

Goals Prioritization

Housing Options 63%

Move Goods 61%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

] Percent of overall participants that voted a particular goal as
“Important” or “Very Important” during public meetings

Full Public Engagement Report can be
found at: www.ourregion.org
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